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National Chung Hsing University Department of Marketing Cross-Disciplinary Expertise Required
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This form is for students who applied after 2024
HEH & W £+ [ #52LH

Eligible applicants: [l Bachelor

[_JExtension Education Program

Courses Table for Students Pursuing Marketing Disciplinary Expertise Program
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Full >
mrl | A #HB 49 B9 | academic | AR | g
Category No. Course Title Credits };ecz;r d/eﬁ?(l;f department Notes
year
¢ EF 7% Electronic Commerce 3 ¥ Half
Q) A EE I Chain Business 3 ¥ Half
Management
3) W oA (GEE3R42) Regression 3 ¥ Half
Analysis (Advanced Course)
(4) | BB Business Forecasting 3 ¥ Half
(5) | i@ %% % # Channel Strategy 3 ¥ Half
(6) | WM& Logistics Management 3 ¥ Half
o BEWRGETE EMER) ¥ Half
s Customer Relationship Management 3
A EHERAE (Advanced Course)
N "
(0 #%) (8) | B EH Commercial Negotiation 3 ¥ Half
EEHFEE TRACHEXFHEAHR ¥ Half
2 po3r Tl ([ 2R 42) Contemporary English
S FE O Thesis Writing & Presentation 3
Bk TS (Advanced Course)

% (10) | 4 & #47 A Consumer Behavior 3 ¥ Half B R R4S
Interdisciplinary | (11) | 4744 #H %.(—) Marketing Research (I) 3 F Half | 7452 %4 30 4
courses of our — Fa

department (12) | suh8 % 3 Brand Management 3 ¥ Half Dill)[m:(mfiﬁt of | Atleast 30
(30 credits) . - - arketing credits must
Upon completion, (3) | M 474 Int:,n:t Marketing - 3 ¥ Half be completed
the graduation (14) £]H#7 8L¥ & 5% ¥ Innovation and 3 ¥ Half
certificate will New Product Management
include the (1 5) T4 %ﬂ('—) Marketing 3 -EF- Half
annotation Management (I)
"Interdisciplinary (16) ML T AME ¥ Organizational 3 ¥ Half
Expertise: Behavior and Management
Marketing T T EER Marketin 5
) 17y | FTHERSH R arketing ¥ Half
Beparticnt. a7 Data Analysis and Application )
HEHH- %R Consumer Decision ¥ Half
(13) | Muicing 3 ¥
(19) | E4 % Advertising 3 ¥ Half
(20) | BRF5 £ 474 Service Marketing 3 ¥ Half
o1 | EEEBREBES) CERE |, | ¥ mar
#%) Pricing Strategy (Advanced Course)
(22) | A & %R " Product Strategy 3 ¥ Half
L EEEHDEN Busi ~
(23) 18 %‘ & PR 7 Ef Business 3 -*— Half

Management & Diagnosis




(24) RBATEPLE I Strategic 3 ¥ Half
Marketing & Management

(25) | © %4744 Business Marketing 3 ¥ Half

(26) | ¥E £5F % Operation Research 3 ¥ Half

27) | ©%4#3% Introduction to Business 3 ¥ Half

(28) | #%BE R Procurement Strategy 3 ¥ Half

(29) | 44 & & ¥ (—) Sales Management (I) 3 ¥ Half
Implementation Seminar

(31) | #f ¥ & Operations Management 3 ¥ Half
Econometrics (I) (Advanced Course)

(33) R 483% st L% 1 Supply Chain 3 ¥ Half
Design & Management

(34) | E #4744 Sports Marketing 3 ¥ Half

48 Z- /5 Total Credits 30
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Notes: This form is for students from other departments in our school.
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