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(course description)

with a general interest in politics and Popular Culture.

This course treats Popular Culture as a specific way of understanding
international relations. We assumed that students are fluent in Popular Culture
and therefore they needed to develop critical analytical skills to understand
what popular culture exactly is and how it works in the real world. For
instance, numerous movies made in the 20™ and 21% centuries reflect political
issues that were of concern within the Popular Cultures of their times;
however, people usually ignored them.

In this unique and whole new course, we demonstrate that Popular
Culture reflects societal beliefs or identities about the world, and that the
messages captured on television, film, the Internet and so forth transcend time
and place. Based on such finding, we address topics such as international
relations and food, music, poverty, immigration and emigration, human rights,
and environment, etc. Put simply, this is the course for students and for anyone
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Clay Shirky, The Political Power of Social Media, Foreign Affairs, Vol. 90 (Jan/Feb 2011).

Nissim Kadosh Otmazgin, “Contesting soft power: Japanese popular culture in East and Southeast
Asia,” Int. Relations of the Asia-Pacific Volume 8, Issue,1 (2008): 73-101.

Tim Delaney, “Pop Culture: An Overview,” Philosophy Now, Issue 64 (Nov/Doc. 2007).
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