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(course description)

"No Dao De Jing, no more business™ is the number one principle of enterprise
management. Laozi’s thought of Two thousand years ago can be widely used
in enterprise management for modern enterprise managers. Especially, the
"Do Nothing" approach of Laozi has been a basic concept in both philosophy
and religion. "Do Nothing" approach is the highest wisdom of enterprise
management. Most people only see the surface of enterprise management,
but Laozi can see the inside; most people only see the positive side of
enterprise management, but Laozi can see the opposite. There is an attraction
to enterprise managers which likes an inexhaustible well can cultivate the mind
of them. "Do nothing and everything is done”. Chaos ceases, quarrels end,
and self-righteous feuding disappears because the Dao is allowed to flow
unchallenged and unchallenging.

The purpose of this course is to introduce the thought of Laozi from "the soft
overcomes the hard" to "Doing Nothing Management”. Through many
domestic and foreign cases, students can understand do nothing approach from
Laozi.
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