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The impacts of technologies on the development of the country, industry and
society are increasingly important. This course systematically introduces the
major topics of technology and innovation management. The course covers the
evolution of technology management concepts, technological innovation and
industrial developments, strategic planning of technological innovation, the
government's science and technology policy, intellectual property rights,
operations of technology innovation, etc. The course teaching methods
combine lectures, case studies, and discussions to help students understand the
theory and practice of technology management. The examples discussed
include biotech, electric vehicles, social media, consumer electronics, finance,
entertainment, mobile commerce, and so on.
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