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(Eng.) This course combines communication and psychology together. It
elaborates various topics, such as verbal and non-verbal message, impacts of
media, communication environment and its influence upon audiences, how
information process inside of audiences, cognitive schema and its functions,
personality/motivation/emotion of audience, media effect, nature of attitude and
persuasion process, and receptive behavior of audience.

HARD BB P 4 m#ﬁ M /g2 (%)

Correlation / Percentage of Cou rse Objectives and Core Learning Outcomes

‘f‘b N nb J p‘b LL
AR P L course objectives core learning outcomes 3 100%
AR R 0%
FEE A 0%
. o o Students will be able to understand TR, 20%
F 2 B B3 LF h | the scope, content, and current
NGk~ R IR o applications of communication e ne
psychology. FIAT i 20%
B ¥R AR Y 10%
AL € B IR 50%

[N




HAP 2L RKE P EaEE RN
Teaching Strategies and Assessment Methods for Course Objectives
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(course content and homework/tests schedule)
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(teaching aids & teacher's website)
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