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National Chung Hsing University Department of Marketing
Cross-Disciplinary Expertise Development Program Implementation Regulations
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Amended in the College Curriculum Committee May 22", 2024
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Amended in the University Curriculum Committee Jun. 127, 2024
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Amended in the 2 Department Curriculum Committee of the fall semester of the 113 academic year on Nov. 25 2024
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According to the National Chung Hsing University (NCHU) Cross-Disciplinary Expertise
Implementation Regulations, the Department of Marketing (hereinafter referred to as "the
department") of NCHU aims to encourage students' self-directed learning by offering greater
flexibility in course selection and opportunities for interdisciplinary learning. This will assist
students in expanding their second area of expertise, allowing them to complete a cross-
disciplinary expertise program without significantly increasing (or with only a slight increase

in) graduation credits. Therefore, the following guidelines are established.
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Cross-disciplinary expertise refers to courses offered by a department (degree program) or
college at National Chung Hsing University that form a cross-disciplinary expertise
curriculum. These courses should include foundational core knowledge in the relevant field,
with a total credit requirement of 30 credits as a general principle (a minimum of 28 credits
and a maximum of 32 credits). For students pursuing a cross-disciplinary expertise program,
their courses will include the required courses and credits for their respective department
(degree program) graduation requirements and meet the credit requirements for the cross-
disciplinary expertise curriculum. Only upon completion of these requirements will the cross-

disciplinary expertise be noted on the student’s diploma.
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3. Regulations on Program Completion
(1) Students in the Department of Marketing who wish to pursue cross-disciplinary expertise:

I. They may apply to the department within the specified time frame, indicating the
cross-disciplinary expertise program (degree program) or college they wish to apply
for. The application will be reviewed and approved by the department chair.
Afterward, it will be submitted to the relevant cross-disciplinary department (degree
program) or college for further review. Once both parties approve the application,
the student may enter the cross-disciplinary expertise program.

I. The courses for cross-disciplinary expertise in the department are listed in the
"National Chung Hsing University Department of Marketing Cross-Disciplinary

Expertise Required Courses Table." These courses include university-required



courses (including 28 credits of common required courses), 48 credits of
foundational required courses in the department, 32-36 credits of professional
elective courses in the department, and cross-disciplinary courses from the relevant
department (degree program) or college (hereinafter referred to as cross-disciplinary
courses from other departments) (28-32 credits). A minimum of 140 credits are
required for graduation. Upon completing the cross-disciplinary courses from other
departments, students may have the cross-disciplinary expertise noted on their
diploma.

III. Ifa department student cannot complete the cross-disciplinary courses, they may
choose to withdraw from the cross-disciplinary program and instead complete the
department's undergraduate degree program.

(2) Students from other departments who choose the Department of Marketing as their cross-
disciplinary expertise:

.  Eligibility requirements: They must have completed at least two required courses
listed in the "National Chung Hsing University Department of Marketing Cross-
Disciplinary Expertise Required Courses Table." with scores of 80 or above.

II. They may apply to their home department (hereinafter called the "original
department™) within the specified time frame. After passing both the original
depértment’s and the department’s review, they can enter the cross-disciplinary
expertise program.

III. For students from other departments who select the Department of Marketing's
cross-disciplinary expertise, their courses include university-required courses,
foundational required courses from their original department (college), professional
elective courses or other approved courses from the original department, and
courses listed in the "National Chung Hsing University Department of Marketing
Cross-Disciplinary Expertise Required Courses Table." Upon completion, their

diploma will note "Department of Marketing" as their cross-disciplinary expertise.
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4. The department designates a full-time faculty member as the cross-disciplinary expertise
advisor. This advisor will collaborate with the cross-disciplinary expertise advisors from other
departments (degree prqgrams) or colleges to form a mentorship group, which will be

responsible for guiding students in the cross-disciplinary expertise program.
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5. Any matters not covered by these guidelines will be handled according to the university’s

academic regulations and other related policies.
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6. These guidelines are implemented after the university's curriculum committee approves; the

same process applies for revisions.
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National Chung Hsing University Department of Marketing
Cross-Disciplinary Expertise Required Courses Table for Marketing Major Students
(For students enrolled after 2022)
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Category No. Course Title Credits g — department Notes
year
(n) ég—i&'ﬁ{fﬂ:(f) Economics (I) 3 ¥ Half 2 ARJETS 32
48 e (= . Je )
(2) | &#%(=) Economics (II) 3 ¥ Half B4 HbE
F B (— : : )
(3) | &3 %(—) Accounting (I) 3 ¥ Half oo [LEx
4) | €3 2(=) Accounting (II) 3 ¥ Half sE]-[52
(5) | #3r 2 (—) Statistics (1) 3 ¥ Half #E)] — B
(6) | #3T2(=) Statistics (1) 3 ¥ Half wmay | BZVPEE—
(7) | & % Management 3 ¥ Half College of o
(8) | & %4453 Business Ethics 3 ¥ Half Management | 4, 1o0ct 30 credits
e R . = must be
Aa AR (9) | B4# % Financial Management 3 ¥ Half completed,
HE & Introduction to " including one
(42_; #5) (LO) Computer Science 3 ¥ Half course selected
Required Course a1 4% %3 /& Seminar on ) % Half from the 'Seminal'-
of t(lze; depzll.'tt;r)lent Entrepreneurs on }l:intgepr(?neurs
cre ik Semi . or the 'Seminar on
(12) I\ianag’;ﬁm%n s 2 + Half Management.'
4 N " JE B 5 &
(13) | #44& 4-(—) Calculus (I) 2 ¥ Half Department of
4 . 3 Applied
(14) | #4#& 5-(=) Calculus (I1) 2 ¥ Half MatEgmatics
= 3 ﬁ - .
(15) | 7% % 3 (—) Marketing 3 £ Half 16 25
Management (1) 16 credi
.l - . - 2= plr t
(16) | # & -#47 %A Consumer Behavior 3 3% Half THE % {16 Creditd)
- . Department of
(17) | #F ¥£Bt%K Operation Research 3 ¥ Half Marketing
AT 41 BF %.(—) Marketing o
L) Research (1) 3 F Half
¥ 3 Introduction to o
(1) Business 3 F Half
(2) | EF™M%5 Electronic Commerce 3 3} Half
(3) | A& %" Product Strategy 3 ¥ Half
MM AT A L% T Organizational -~
REBEES “) Behavior and Management 3 + Half R #(4)32
(32-36 £ %) (5) ] ;%'ﬁ-ﬁ Commercial ¥ Harf T2 4 £
. Negotiation Department of
Professional - = = Marketin No less than
elective courses (6) | B 3R% Channel Strategy 3 ¥ Half & (including) 32
(32-36 credits) (7) | £% # ¥ Retail Management £ Half credits.
THEM TR
8) | Marketing Data Analysis and 3 ¥ Half
g
Application
©9) Y€ ¥ % ¥ Operations 3 ¥ Haf

Management




(10) | #%#% R=%& Procurement Strategy ¥ Half
(11) | 49854744 Internet Marketing ¥ Half
(12) ﬁ;ii £ % 32 (—) Sales Management 3 £ Haif
745 o3 % Marketing 3
Half
) Psychology 3 ¥ Hal
4> ¥ 48 2 9135 B Business =
(14) Management & Diagnosis 3 ¥ Half
844 ¥ £ 3¢ Chain Business .
(1 5) Management 3 —‘-F Half
£ 3830 & S F . Innovation N
(16) and New Product Management 3 F Half
i ¥ % 3B R Consumer Decision |
(18) | B 474} International Marketing 3 ¥ Half
Marketing & Management
(20) | EE)4T44 Sports Marketing 3 ¥ Half
(21) | Fe &% Advertising 3 ¥ Half
(22) | 44 ¥ Brand Management 3 ¥ Half
(23) | %4744 Business Marketing 3 ¥ Half
WA LR )
(24) | Regression Analysis (Advanced 3 ¥ Half
Course)
B4 ¥ £ 32 International .
(25) Business Management 3 F Half
A EEMEML BATA Life ¥
(26) Structure and Consumer Behavior 3  Half
745 e KA B4 E- 5
(27) Marketing Implementation Seminar 3 +F Half
(28) | M % F Logistics Management 3 ¥ Half
BEMGER (GEMERE)
(29) | Customer Relationship Management 3 ¥ Half
(Advanced Course)
(30) | 715 TA#AI Business Forecasting ¥ Half
(B1) | BRF £ 474} Service Marketing ¥ Half
Efi?’i"ﬁ?i-i%)ér‘i'g’f’?ﬁ%ﬁ
i [ 3242 ) Contemporary English :
(32) Thesis Writing & Presentation 3 ¥ Half
(Advanced Course)
AR R (BT RB) (£
(33) | #%42) Pricing Strategy (Advanced 3 ¥ Half
Course)
T RATH PR (275 57) ,
(34) | Current Issues and Directions for 3 ¥ Half
Marketing (Advanced Course)
185 % M ()
S e 2 o -
(35) (& M5 2R 4% ) Data Analytics for 5 £ Haf

Marketing Research (Advanced

Course)
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Econometrics (I) (Advanced Course)
ML =~
(37) /9::-}:@% "5.§ ‘;l-‘/éz‘ B }E Sllpply 3 _:_F‘ Half
Chain Design & Management
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National Chung Hsing University Department of Marketing Cross-Disciplinary Expertise Required
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This form is for students who applied after 2024
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Eligible applicants: [l Bachelor

[_JExtension Education Program

Courses Table for Students Pursuing Marketing Disciplinary Expertise Program

2/%
Full >
mrl | A #HB 49 B9 | academic | AR | g
Category No. Course Title Credits };ecz;r d/eﬁ?(l;f department Notes
year
¢ EF 7% Electronic Commerce 3 ¥ Half
Q) A EE I Chain Business 3 ¥ Half
Management
3) W oA (GEE3R42) Regression 3 ¥ Half
Analysis (Advanced Course)
(4) | BB Business Forecasting 3 ¥ Half
(5) | i@ %% % # Channel Strategy 3 ¥ Half
(6) | WM& Logistics Management 3 ¥ Half
o BEWRGETE EMER) ¥ Half
s Customer Relationship Management 3
A EHERAE (Advanced Course)
N "
(0 #%) (8) | B EH Commercial Negotiation 3 ¥ Half
EEHFEE TRACHEXFHEAHR ¥ Half
2 po3r Tl ([ 2R 42) Contemporary English
S FE O Thesis Writing & Presentation 3
Bk TS (Advanced Course)

% (10) | 4 & #47 A Consumer Behavior 3 ¥ Half B R R4S
Interdisciplinary | (11) | 4744 #H %.(—) Marketing Research (I) 3 F Half | 7452 %4 30 4
courses of our — Fa

department (12) | suh8 % 3 Brand Management 3 ¥ Half Dill)[m:(mfiﬁt of | Atleast 30
(30 credits) . - - arketing credits must
Upon completion, (3) | M 474 Int:,n:t Marketing - 3 ¥ Half be completed
the graduation (14) £]H#7 8L¥ & 5% ¥ Innovation and 3 ¥ Half
certificate will New Product Management
include the (1 5) T4 %ﬂ('—) Marketing 3 -EF- Half
annotation Management (I)
"Interdisciplinary (16) ML T AME ¥ Organizational 3 ¥ Half
Expertise: Behavior and Management
Marketing T T EER Marketin 5
) 17y | FTHERSH R arketing ¥ Half
Beparticnt. a7 Data Analysis and Application )
HEHH- %R Consumer Decision ¥ Half
(13) | Muicing 3 ¥
(19) | E4 % Advertising 3 ¥ Half
(20) | BRF5 £ 474 Service Marketing 3 ¥ Half
o1 | EEEBREBES) CERE |, | ¥ mar
#%) Pricing Strategy (Advanced Course)
(22) | A & %R " Product Strategy 3 ¥ Half
L EEEHDEN Busi ~
(23) 18 %‘ & PR 7 Ef Business 3 -*— Half

Management & Diagnosis




(24) RBATEPLE I Strategic 3 ¥ Half
Marketing & Management

(25) | © %4744 Business Marketing 3 ¥ Half

(26) | ¥E £5F % Operation Research 3 ¥ Half

27) | ©%4#3% Introduction to Business 3 ¥ Half

(28) | #%BE R Procurement Strategy 3 ¥ Half

(29) | 44 & & ¥ (—) Sales Management (I) 3 ¥ Half
Implementation Seminar

(31) | #f ¥ & Operations Management 3 ¥ Half
Econometrics (I) (Advanced Course)

(33) R 483% st L% 1 Supply Chain 3 ¥ Half
Design & Management

(34) | E #4744 Sports Marketing 3 ¥ Half

48 Z- /5 Total Credits 30
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Notes: This form is for students from other departments in our school.
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