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(Course e Understanding the Historical and Cultural of Macramé
Objectives) This course introduces the global and Taiwan-based development of knotting tech-
niques, including their applications in navigation, folk traditions, and daily-use ob-
jects. Students will gain an appreciation of the cultural significance embedded in the
craft.
e Developing Handcraft Techniques and Aesthetic Design Skills
Through hands-on practice with macramé techniques, students will cultivate pa-
tience, attention to detail, and creative thinking. They will be able to design and
produce a personalized phone strap that reflects individual aesthetic preferences.
e Exploring the Development Process and Business Model of Creative Products
Students will learn the fundamental concepts of Creative Products and understand
how online sales platforms (such as Pinkoi and Shopee) operate. The course aims to
build foundational knowledge of product positioning and basic marketing strategies.
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1. Day 1 (3 hours)
(1) Lecture and Discussion
e Overview of the history of macramé in the world and Taiwan (navigation, daily-
use objects, folk traditions)
e Applications of modern macramé in Creative Products (phone straps, accessories,
home décor)
« Case studies of Creative Product brands (markets, online selling platforms)
« Techniques for searching and evaluating online resources
(2) Hands-on Practice
e Macramé keychain making

2. Day 2 (3 hours)
(1) Lecture and Discussion
« Design principles for the project (patterns, color coordination, and style)
« Cost estimation (materials, labor time, and pricing considerations)
« Basic online product listing methods (IG, Shopee, Pinkoi)
(2) Hands-on Practice
e Design and weaving of a macramé phone strap
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Figure 1. Macramé Figure 2. Macramé Phone Figure 3. Macramé Phone
Keychain Strap Straps in various forms
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Lecture, discussion, and macramé hands-on practice
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Attendance, class participation, and macramé project
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1. * % % % (Humanities Literacy) 50%

2. #4 & % % (Scientific Literacy)

3. & i it 4 (Communication Skills)
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6. 4+ ¢ B 1f(Social Concern)
O 1Ly ‘T & % (SDG 1/ No Poverty)
O 2.y "f 44 (SDG 2 / Zero Hunger)
O 3.# % 2 454(SDG 3 / Good Health and Well- Being)
O 4.%7% &5 (SDG 4/ Quality Education)
O 5.4% T %(SDG 5/ Gender Equality)
O 6.;2-ke& 4 (SDG 6/ Clean Water and Sanitation)
O 7.7 § #5c /R(SDG 7/ Affordable and Clean Energy)
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CrraEle O 9.1 % - £]137 A # £ 2% (SDG 9 / Industry, Innovation and Infrastructure)
Development | [ 10 j > 2 = % (SDG 10 / Reduced Inequalities)
Goals, SDGs)
O 11.-X 4§ (SDG 11 / Sustainable Cities and Communities)
O 12.% =) % & 4 A (SDG 12/ Responsible Consumption)
O 13.5 % 7 #(SDG 13 / Climate Action)
O 14.;5 % 4 % (SDG 14/ Life Below Water)
O 15.p£% 4 7 (SDG 15/ Life On Land)
O 16.4v% 22 1 & 4] & (SDG 16 / Peace and Justice)
O 17. 23 %5 & (SDG 17 / Partnerships for the Goals)




