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This course integrates the core ideas of the Tao Te Ching with modern business
practices, using concepts such as “Tao, Nature, Wu-wei (non-action), You-wei
(purposeful action), and the soft overcoming the hard” to re-examine business
decision-making, brand positioning, leadership style, and corporate culture.
Through real-world business cases (e.g., Luckin Coffee, Starbucks, Apple), students
are guided to move beyond a “profit-only mindset” and return to the “essence of
business.”

Three Key Features of the Course

Plain-language interpretation of the Tao Te Ching — Each verse is explained in
an accessible and easy-to-understand way, making it simple to grasp the wisdom of
this classic text.

Integration with business management — Analyzing and applying the text from
a management perspective, offering deep insights and practical knowledge.

Five major corporate case studies — Each section of the Tao Te Ching is paired
with real-world examples, turning theory into a strategic guide that can be put into
practice.
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Enable students to understand the core ideas of the Tao Te Ching and their profound

wE P& connection to business philosophy by:
course 1. Cultivating a leadership and management mindset grounded in “the soft
objectives overcoming the hard” and “governing through non-action.”
2. Strengthening corporate ethics, self-awareness, and the development of brand
culture.
3. Developing the ability to reinterpret competitive strategy and sustainable
management through an Eastern perspective.
4. Promoting the Tao Te Ching as a source of business wisdom, emphasizing that
valuable knowledge exists within our own culture and need not rely solely on
imported ideas.
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